BOOST SALES

STEP 2: LINKEDIN CONTENT STRUCTURE PLANNING

>HOW TO USE THIS PROMPT:
> After completing Prompt 1, copy this entire prompt into your Al tool. The Al will help you plan
your content formats and create a balanced content calendar.

Based on the foundation we established for my LinkedIn content (my value proposition,
audience, challenges, themes, and objectives), | now need help structuring my content
approach.

1. POST FORMATS & STRUCTURE

I'd like to use a mix of these formats for my LinkedIn content. For each format, provide specific
examples tailored to my industry and audience:

TEXT-ONLY POSTS (25% of my content)
- Character count: 600-1,200
- Structure needed:
* Hook statement (first line)
* 2-3 short paragraphs
* Technical insights
* Clear line breaks
- Please provide 2 example outlines for text posts that address my audience's challenges

CAROUSEL POSTS (35% of my content)

* Total Slides: 12 (optimal length)

* Format: Each slide should contain 2 clear sentences

* Character Limit: Maximum 70 per slide

* Word Count: 25-50 words per slide for optimal engagement

Slide-Specific Guidelines
1. Opening Slide:
* Maximum 15 words
* Must include a numerical element (e.g., "5 ways," "3 strategies")
* Focus on creating curiosity
* Address a specific pain point
2. Content Slides (2-11):
* Each concept should flow logically into the next
* Include practical, actionable tips
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* Use examples where relevant

* Incorporate data points or statistics when possible
3. Final Slide:

* Include a clear call-to-action

* Avoid overtly promotional language

* Focus on value proposition

* Maintain educational tone

Accompanying Post Guidelines Structure for Carousel
1. Opening Hook (First Line):
* Must be either:
* A thought-provoking question
* A bold statement
* A curiosity-generating observation
* Character limit: 100-120
2. Context Building (Second Paragraph):
* Elaborate on the opening hook
* Present the problem/challenge
* Establish relevance to target audience
* Word count: 30-40
3. Engagement Trigger (Third Paragraph):
* Use incomplete sentences or ellipses
* Create a "cliff-hanger” effect
* Natural lead-in to "see more" click
* Must align with carousel content

- Please suggest 2 carousel topics with slide-by-slide outlines

POLLS (15% of my content)

- 2-4 options per poll

- Run time: 1 week

- Please suggest 2 poll questions with multiple-choice options based on industry challenges

IMAGE + TEXT POSTS (25% of my content)

- Character count: 900-1,500

- Please suggest 2 image post concepts including:
* The type of image to use
* Main points to cover in the text
* How to structure the post for engagement
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2. MONTHLY CONTENT CALENDAR FRAMEWORK

Help me create a balanced monthly content calendar framework with:
- 8-9 posts per month (2 per week)

- No repeat themes in the same week

- Mix of formats each week

- Every post sharing practical insights

Please suggest a 4-week rotation with specific theme and format combinations:

Week 1 (70% Professional / 30% General Focus):
- Post 1: [FORMAT] - [THEME] - [BRIEF CONCEPT]
- Post 2: [FORMAT] - [THEME] - [BRIEF CONCEPT]

Week 2 (60% Technical / 40% Educational Focus):
- Post 1: [FORMAT] - [THEME] - [BRIEF CONCEPT]
- Post 2: [FORMAT] - [THEME] - [BRIEF CONCEPT]

Week 3 (50% Educational / 50% Event Focus):
- Post 1: [FORMAT] - [THEME] - [BRIEF CONCEPT]
- Post 2: [FORMAT] - [THEME] - [BRIEF CONCEPT]

Week 4 (40% Event / 60% Community Focus):
- Post 1: [FORMAT] - [THEME] - [BRIEF CONCEPT]
- Post 2: [FORMAT] - [THEME] - [BRIEF CONCEPT]

3. VISUAL CONTENT GUIDELINES

Based on my industry and expertise, what visual elements should my content include?
- Image/graphic types most relevant to my field

- Technical demonstration visual guidelines

- Professional context visuals

- Recommended color schemes that reflect industry standards
- Text overlay recommendations for visuals
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STEP 2: LINKEDIN CONTENT STRUCTURE PLANNING

LinkedIn Content Strategy for "Boost
Sales”

Based on the foundation we established for my LinkedIn content (my value proposition as a
LinkedIn marketing expert, audience of CEOs and marketing/sales managers, challenges
around ineffective lead generation, themes on LinkedIn optimization, and objectives to position
me as a LinkedIn training authority), here is my structured content approach.

1. POST FORMATS & STRUCTURE

TEXT-ONLY POSTS (25% of my content)

e Character count: 600-1,200

e Structure:

Hook statement (first line)
2-3 short paragraphs

o Technical LinkedIn insights
o Clear line breaks

o O

Example 1: The Anti-LinkedIn LinkedIn Strategy
"l told a CEO to STOP posting on LinkedIn for 30 days.
He thought | was crazy.

His team had been creating content daily, chasing likes and comments. 60 days of effort, zero
leads.

Instead, | had him implement 'The Invisible Linkedln Method": — No posts — No external
content — No mass connection requests — Just 10 minutes of strategic listening each day

After 30 days: 8 sales calls, 2 new clients worth $67K.

© Boost Sales 2025 - All rights reserved



BOOST SALES

The counterintuitive truth? Sometimes the most powerful LinkedIn strategy is to stop
broadcasting and start eavesdropping on the conversations your ideal clients are already
having.

We're taught to shout louder when nobody's listening. But what if the key is knowing which
doors to put your ear against?

Has 'less is more' ever worked for you in digital marketing?"

Example 2: The "No-Marketing" Marketing Experiment

"l deleted all the 'professional’ posts from my client's LinkedIn account.
Their marketing team was horrified.

In their place, we published what | call 'Anti-Content": « A half-finished spreadsheet they use to
track customer feedback « A screenshot of their rejected website design « An email where a
customer told them they were completely wrong ¢ A voice memo of the CEO admitting he didn't
know the answer

LinkedIn engagement: up 342% Inbound inquiries: from 3 per month to 19 Sales conversations:
doubled in 30 days

The uncomfortable truth: perfection is forgettable. Strategic vulnerability creates unforgettable
brands.

In 2025, polished corporate content is the new spam.

What's something 'unprofessional' about your business that you'd never post on LinkedIn? That
might be exactly what you should share."

CAROUSEL POSTS (35% of my content)

e Total Slides: 12 (optimal length)

e Format: Each slide contains 2 clear sentences
e Character Limit: Maximum 70 per slide

e Word Count: 25-50 words per slide

Carousel Topic 1: The "Reverse Engineer Your Competitors' LinkedIn Success" Method

Slide-by-Slide Outline:
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1. Opening Slide: "THE COMPETITOR HACK: Legally steal your rivals' best LinkedIn
clients in 14 days"

2. The Ethical Boundary "This isn't about copying. It's about serving overlooked prospects
your competitors accidentally expose."

3. Step 1: The Ghost Audience "ldentify who engages with competitors' content but never
gets responses or acknowledgment.”

4. Implementation Technique "Use the 'Abandoned Prospect Method' to find people who
ask questions on competitor posts with no answers."

5. Step 2: Value Vacuum Analysis "Map content gaps where competitors receive
engagement but never deliver tangible solutions."

6. Implementation Technique "Create the 'Solution Content Matrix' — develop resources
solving exact problems left hanging in discussions."

7. Step 3: The Intellectual Heist "Legally 'borrow' your competitors' best ideas by
improving them 10x and giving credit."

8. Implementation Technique "Apply the '1-10-1 Rule": Take 1 idea, add 10
improvements, give 1 attribution to the original source."

9. Step 4: The Validation Bridge "Leverage competitors' social proof while establishing
your superior approach."

10. Implementation Technique "Use 'Contrast Case Studies' showing where industry
standards fail and your approach succeeds."

11. Step 5: The Perception Flip "Transform from competitor to category creator through
strategic positioning."

12. Final Slide: "Get my 'Competitor Conversion Calculator' — DM 'CALCULATE' for your
custom template"

Accompanying Post: "My client was competing against a LinkedIn legend with 200k followers
and a massive team.
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We had no chance of winning by playing the same game.

So we flipped the board completely...

Instead of creating more content, we developed a system to identify and serve the prospects
our competitor was accidentally neglecting.

The results were almost unfair...

#Competitivelntelligence #LinkedInStrategy #DigitalArbitrage #MarketDisruption
#BusinessGrowth"

Carousel Topic 2: "The Social Media Detox Paradox: How Top CEOs Win on Linkedin by
Breaking Every Rule"

Slide-by-Slide Outline:

1.

Opening Slide: "THE ANTI-SOCIAL STRATEGY: How 7 iconoclast CEOs built millions
through LinkedIn by breaking every rule"

Broken Rule #1: "Post Consistently" "CEO A posts only 4x yearly but earns $2.7M in
traceable revenue. The Intermittent Expertise Effect."

The Science Behind It "Scarcity triggers heightened attention. Psychological study: rare
content receives 3x deeper engagement.”

Broken Rule #2: "Be Professional” "CEO B shares controversial industry opinions that
alienate 70% but create fanatic loyalty from the 30%."

The Science Behind It "The Polarization Principle: Mild content = forgettable. Strong
positions create tribes willing to buy anything."

Broken Rule #3: "Build Your Personal Brand" "CEO C never shows her face, never
shares personal stories. Focuses entirely on customer transformation.”

The Science Behind It "The Self-Erasure Method: When you disappear, your solutions
become the hero. Anonymity as power."

Broken Rule #4: "Engage Daily™ "CEO D disappears from LinkedIn for months, then
conducts 'Engagement Blitzes' creating bidding wars."
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9. The Science Behind It "The Feast/Famine Technique creates perceived scarcity.
Clients fear missing the next opportunity window."

10. Broken Rule #5: "Create Original Content" "CEO E only curates others' content but
adds devastating one-line critiques that showcase his expertise."

11. Broken Rules #6 & #7: "Measure Everything" & "Follow Trends" "The most
successful CEOs track only one metric and intentionally avoid trending topics."

12. Final Slide: "Want the full Iconoclast Strategy Blueprint? Reply 'ICONOCLAST' to
receive the framework"

Accompanying Post: "The most profitable LinkedIn approach I've ever seen looked like
complete career suicide at first glance.

My client broke every 'best practice' in the LinkedIn playbook: « Posted inconsistently « Shared
controversial opinions * Never talked about himself « Ignored engagement metrics  Avoided
trending topics

His business development director nearly quit in protest.
Six months later: $3.4M in new business. 7 partnership deals. 2 acquisition offers.
The counterintuitive truth about LinkedIn in 2025...

#RuleBreakers #ContraSocialMedia #Businesslconoclasts #DigitalHeresy
#UnconventionalSuccess"

POLLS (15% of my content)

e 2-4 options per poll
e Run time: 1 week

Poll Question 1: The LinkedIln Heresy Poll "Which 'sacred' LinkedIn rule would you break if it
guaranteed better results?"

e Options:
o Abandon daily posting for quality over quantity
o Share controversial opinions that might alienate some prospects
o Stop building your personal brand and focus only on client results
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o Ignore engagement metrics completely and track only sales calls

Poll Question 2: The Contrarian Success Indicators "Which unconventional LinkedIn
success metric would you most want to master?"

e Options:
o The "Hater-to-Champion Conversion Rate" (turning critics into clients)
o The "Invisible Influence Quotient" (impact without direct engagement)
o The "Pattern Interrupt Factor" (content that stops the scroll)
o The "Polarization-to-Purchase Pipeline" (controversial content that converts)

IMAGE + TEXT POSTS (25% of my content)
e Character count: 900-1,500
Image Post Concept 1: "The LinkedIn 'Anti-Funnel' Revolution"

Image Type: A visually striking "upside-down funnel" diagram showing how traditional LinkedIn
marketing is completely backward, with side-by-side comparison of the failing conventional
approach versus the counterintuitive successful model.

Main Points to Cover:

e Why the traditional LinkedIn funnel is exactly backward (starting with broad visibility is
the problem)

e The "Inverted Intimacy Model" - beginning with deep relationships with 5 people rather
than shallow connections with 500
Why "leaks" in your funnel might actually be filtering out the wrong clients
The mathematics of why helping 3 people deeply creates more revenue than helping
300 people superficially

e The psychological triggers that make scarcity more powerful than ubiquity

Post Structure:

1. Open with a shock statement: "l told a client to delete 4,700 LinkedIn connections and
start over with just 7"

Share the unexpected results: 3x revenue in 90 days with 99% fewer connections
Introduce the revolutionary "Anti-Funnel" concept with a dramatic visual comparison
Provide the mathematical proof that contradicts conventional LinkedIn wisdom

End with a provocative question: "What would happen if you burnt your entire LinkedIn
network down to just 10 perfect connections?"

Al <
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Image Post Concept 2: "The LinkedIn Content Apocalypse Map"

Image Type: A visually provocative "doomsday clock" diagram showing how specific types of
LinkedIn content are approaching obsolescence, with timeline predictions and "extinction
events" marked at different points, plus "survival zones" highlighting emerging formats that will

thrive.

Main Points to Cover:

The death of traditional thought leadership content (with predicted "extinction date")
Why algorithm changes are creating content mass extinctions every 90 days

The rise of "extinct format arbitrage" - using abandoned content formats that still work
Content mutation theory: how successful formats evolve, peak, collapse and need to be
replaced

The radical asymmetry of emerging formats (why they work 50x better than established
formats)

Post Structure:

1.

2.

Start with a dramatic revelation: "The LinkedIn content format working best today will be
completely dead in 108 days"

Introduce the "Content Apocalypse Map" as a survival guide for navigating rapid
obsolescence

Walk through the death timeline of once-powerful formats with evidence of diminishing
returns

Reveal the counterintuitive "extinction arbitrage" strategy for massive results

End with a warning: "Which of your current content strategies is already in the extinction
zone without you realizing it?"

2. MONTHLY CONTENT CALENDAR FRAMEWORK

A balanced monthly content calendar with 8-9 posts per month (2 per week):

Week 1 (Disruption & Provocation Focus):

Post 1: TEXT-ONLY - "The LinkedIn Detox Protocol" - Why one CEO tripled revenue by
abandoning LinkedIn for 30 days and what happened when he returned

Post 2: CAROUSEL - "The Rule-Breaker's Manifesto" - 12 sacred LinkedIn rules top
performers intentionally violate (and why it works)
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Week 2 (Contrarian Strategy Focus):

e Post 1: IMAGE + TEXT - "The LinkedIn Doomsday Clock" - Visual revelation of which
content formats are dying and which emerging formats are 50x more effective

e Post 2: POLL - "LinkedIn Heresy" - Which "sacred" LinkedIn rule would people break if
guaranteed better results?

Week 3 (Anti-Establishment Methodology Focus):

e Post 1: CAROUSEL - "The Competitor Hack" - Ethical system for legally "stealing"
competitors' best LinkedIn clients in 14 days

e Post 2: TEXT-ONLY - "The Anti-Content Experiment" - How deleting polished content
and replacing it with "strategic vulnerability" generated 19x more inquiries

Week 4 (Psychological Triggers Focus):

e Post 1: IMAGE + TEXT - "The Anti-Funnel Revolution" - Visual proof of why traditional
LinkedIn funnels are backward and how inverting them creates exponential results

e Post 2: TEXT-ONLY - "The Invisible LinkedIn Method" - Client case study of generating
$67K without posting content by using strategic listening

Bonus Post (Pattern Interrupt):

e POLL - "Contrarian Success Indicators" - Unconventional metrics that predict revenue
better than engagement stats

3. VISUAL CONTENT GUIDELINES

Disruptive Visual Elements for Pattern Interruption

e Upside-down and inverted traditional business graphics (reversed funnels, backwards
arrows)

Extinction timelines and doomsday clocks for content formats and strategies

"Sacred cow slaughter” illustrations showing abandoned best practices

Visual paradoxes and optical illusions that make viewers stop scrolling

Split-screen "conventional wisdom vs. reality" comparisons with shocking data

Anti-Establishment Visual Framework Guidelines
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"Red pill / blue pill" choice matrices showing conventional vs. contrarian approaches
"Success archaeology" timelines showing the rise and fall of LinkedIn tactics
"Expectation vs. reality" juxtapositions with dramatic statistical differences
"Emperor's new clothes" visuals exposing widely-accepted but ineffective practices
Strategic vulnerability diagrams showing the power of authentic imperfection

Pattern-Breaking Visual Contexts

Deliberately "unpolished" elements that create authenticity signals

Strategic use of handwritten notes and annotations over formal graphics
Rejected designs and "failure documentation" that showcase learning
Screenshots of real results with minimal design treatment

"Behind the curtain" glimpses of messy processes that led to breakthroughs

Contrarian Color Psychology

Primary: Deep violets and purples (#5F4B8B, #2E1437) - contrarian thinking
Secondary: Burnt oranges (#E56717, #A13800) - disruption and pattern breaks
Accent: Electric teals (#00FEFC, #008E89) - future-forward thinking
Supporting: Charcoals (#333333, #555555) - intellectual depth

Psychological Trigger Text Treatments

Font pairing: Unexpected combinations like serif headlines with monospace body text
Strategic incompleteness: Deliberately unfinished sentences that force mental
completion

Pattern interrupts: Unexpected text formatting changes mid-sentence

Cognitive dissonance: Statements that seem contradictory but reveal deeper truths
Intellectual contrasts: Juxtaposition of conventional wisdom with contrarian results

NOTE: If you're not happy with the output put this prompt in: these ideas are not creative or
refreshing enough
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Friendly Heads-Up: Confidentiality Clause

This document is confidential. Not because we’re being mysterious—but because a lot
of thought, effort, and caffeine went into it. Please don’t share it, forward it, screenshot
it, or casually drop it into conversations, Slack channels, or “just curious” inboxes.

It's here for your eyes (and your team’s, if needed), not the whole internet.
Let’s keep it between us, cool?

Legal bit: Unauthorised use, sharing, or reproduction of this document or its contents is
not permitted and may lead to legal action. So, let’s keep the good stuff safe.
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