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ABOVE THE FOLD

Edit your custom url

Ensure your banner is professional, shows a bit of who you are, who you work
For etc.

Have a professional, well lit photo that is open For everyone to see

Use your phone to record a short introduction linked to your photo (cover
story)

Use all 220 characters For your headline - use keywords, not just your title
Add services

Do not switch on Creator Mode unless you are going to publish content very
regularly

Make sure your contact info section is up-to-date



about section - CHECKLIST

Optimize according to keywonrds - the keywords used in your
"about" are indexed 3 times as much as any other section on

LinkedIn

Write in 1st person

Moke sure you Focus on what you are solving For your target

market

Incorporate your story and state the value of yourself and your
compony

Make sure you have a call to action at the end

Break up large pieces of text - bold, symbols, emoijis

This is not an online version of your resume!
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FEATURED SECTION

Featured

That moment when, in the
middie of a Zoom meeting with
a potential new client, one of
the other members of your
team WhatsApp's you peivately
10 larrbaste you Tor Swikaring

True sTofy.

Look, | didn’t drop the F-bomb,

Bl Vierw 5 @ Fimite neSoUrce,

Letrs talk about the elephant in

the rocm.... |
g~ v

&L -

Mty som came homs from school

yesterday and grabbed the cockies,

pounied hamiel! & glass of milk and o
S, “Tody wid & douile stulied

# Oveo kind of day

Aypwary, he's my mew We coach

but | dich use thee Mywond,

ces 42 comenent ece o 26 commants ece n

« Great place to show your activity on LinkedIn
» Use For strategic posts, links, documents etc as people

will see these First

« Update on a weekly basis to boost the algorithm
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EXPERIENCE SECTION

Link your company poge

Your job title will be indexed by Google - so add well
searched For keywords to your title as it's another way
Eo show what it is that you do.

Ensure your write up is not about your job Function -
rather what value con you add to me as a client

What can you provide and what is your role is this
process of adding value to me

AdJd media - Testimonials, lead magnets, Featured talks

etc



& SKILLS SECTION

Digital Marketing - 36

0 Endorsed by Michael Loubser and 1 other who is highly skilled at this

Marketing Strategy - 54

a Endorsed by Ash Rathod and 3 others who are highly skilled at this

Endorsed by 3 colleagues at Dimension Data Middle East and Africa

Marketing Communications - 44

H Endorsed by 5 colleagues at Dimension Data Middle East and Africa

» You con add up to 50 skills - even if you are not endorsed

For them!
« Make sure you add your searched For keywords here.

« Move your three most important skills to the top




& RECOMMENDATIONS

« Corry Far more weight than endorsements and even
more than testimonials on your website as readers con
authenticate the actual endorser

« Make sure that your recommendations are linked to
your services ond what problems you solve

« How to get more recommendations:

o Ask those that you know! Also do not ever
recommend anyone you don't know.

o Personalize your recommendation request

o Make it easy ond provide an exomple - but maoke sure
Ehat you customise it For every request!

o Ask as soon as you hear o compliment and straight
ofter you've completed a project/sold them the
product/solution

o Ask those that have given you testimonials on your

website, to do the some on your Linkedin profile

©



LEGAL STURF

You do not have resell rights or giveaway rights to any portion of this course. The
content in this course contains material protected under International and Federal
Copyright Lows ond Treaties. No port of this course may be transmitted or
reproduced in any way without the prior written permission of the author. Violotions
of this copyright will be enforced to the Full extent of the law.

The infFormation services and resources provided in this course are based upon the
current internet marketing environment. The Etechniques presented have been
extroordinarily lucrative ond rewarding. Because the internet is constontly changing,
Ehe sites and services presented in this book may change, cease or expand with time.
We hope thaot the skills and knowledge acquired From this course will provide you
with the ability to adopt to inevitable internet evolution. However, we cannot be held
responsible For changes that may affect the applicability of these techniques.

ANy earnings, income statements or other results, are based on our own testing and
are only estimates of what we think you could earn. There is no assurance you will do
os well as stated in any examples. IF you rely upon ony Figures provided, you must
accept the entire risk of not doing as well as the infFormation provided.

All product nomes, logos ond artwork are copyrights of their respective owners.
None of the owners have sponsored or endorsed this publication. While all attempts
have been made to verify infFormation provided, the author assumes no responsibility
For errors, omissions, or contrary interpretation on the subject matter herein.
Any perceived slights of peoples or organizations are unintentional. The purchaser or
reader of this publication assumes responsibility For the use of these materials and
infFormation. No guarantees of income are made. The author reserves the right to
make changes and assumes no responsibility or liobility whotsoever on behalf of ony
purchaoser or reader of these materials.




